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THANKS To OUR 2009 SPONSORS

n behalf of the board, |

want to personally
thank all of our 2009 Spon-
sors. We recognize these
are tough times and your
support in expanding sus-
tainable building practices is
greatly appreciated and will
have a tremendous impact
for generations to come.
Your support in the built
environment is shown
through this response.

These trying times can also
allow sustainable support in
the selection of office
space. As we continue to
change the constructed
landscape of our region,
there are increasingly more
LEED certified buildings
ready, in construction and
available for leasing. In
these economic down
times, many companies are
downsizing their plans and
making adjustments to best
contend with the recession.
But, as any good business
knows we plan for the future

and not the present.
Green building is even
more important in the cur-
rent economic crisis, be-
cause it provides the op-
portunity to change the
way we do business and
reduce our demand for
energy, gain employee
satisfaction, and ultimately
saving companies money
in the long run.

We need to support our
community business lead-
ers who have developed
these buildings. There is
over one million square
feet of LEED buildings
seeking occupants. We
need to support these
leaders who have been a
steward to our region: The
One Bank of America
Center is currently under
construction and is seek-
ing LEED Gold Certifica-
tion. The energy savings
from this LEED Certified
Tower in one year alone is
enough to power 260

homes and will save 3.3
million gallons of water.
The new 48-story Duke En-
ergy Center, developed and
owned by Wachovia/Wells
Fargo, under construction is
seeking LEED Gold. This
building is designed to re-
duce water usage by over
45% and has incorporated
aggressive storm  water
management and strategies
to reduce heat island effect.

There are many other
LEED Certified buildings
from uptown to Dilworth
available for leasing in
Charlotte, as well as in sub-
urban areas such as Bal-
lantyne Corporate Park. Not
only do you reduce your
environmental impact by
leasing LEED Certified
spaces, Yyou actually in-
crease the stewardship of
the environment by occupy-
ing existing building stock.

Thanks again for the sup-
port! - Chris Butlak

JuLy 22TH WORKSHOP

THE LEED-EBO&M

Hosted by Food Lion in
Salisbury. Early registration
closes on July 14th...This
workshop is intended for
professionals, tenants and
owners involved in imple-
menting LEED for Existing

Buildings: Operations
& Maintenance . It
walks through the

phases of a typical pro-
ject, using case exam-
ples and implementation
strategies throughout to

IMPLEMENTATION PROCESS

reinforce learning and en-
courage application in real-
life situations.

You can download more
information by clicking
here.


http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/
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Sun Mon Tue Wed Thu Fri Sat
o 1 2 3 4
8  |Schedule of Events
AN
Z\ > July 83 Membership Business Meeting
S 5 6 7 8 9 10 11
i) > July 971 A socially aware networking Member- @
event held at Cosmpoés downtown. 5: 30 ShipBUSi- Drinks @
i 8:00pm. Held every 2nd Thursday of ness Mtg Cosmos
the month.
> July 221 Walks through the phases of 12 13 14 15 16 17 18
a typical LEED-EBO&M project, using
case examples and implementation
strategies  throughout to reinforce
learning and encourage application to
real-life situations.
19 20 21 22 LEED- 23 24 25
> July 25 1 As the USGBC and Emerg- EBO&M EGB -
ing Green Builders continue to experi- WOI’kShOQ Whitewater
ence fantastic growth, the Charlotte @ Salisbur} Adventures
Region EGB Chapter would like to host
a fun event to gather all North Carolina
and South Carolina EGB members.
Please join us for a day at the Whitewa- 26 27 28 B 29 30 31
ter Center to network and share ideas w
on how to make all of our organizations Ing Focus &
an even greater success! Design Expo
Attendees are welcome to experience @ Alabama
all the exciting outdoor activities the
WWC has to offer. During lunch, each
chapter will present information on how . . .
they manage their EGB group, how Upcomlng nghllghts
they recruit new members, and share
successful events they have organized JUIy 22
so far for their EGB chapter.
LEED Implementation For Building Operations and Maintenance Workshop : This workshop

is intended for building owners, operators and maintenance professionals involved in implement-
ing LEED for Existing Buildings: Operations & Maintenance. Click here for more details. Early
Registration closes July 14th!

July 25

Emerging Green Builders - Whitewater Center Networking and Fun : All of the regional EGB
Chapters are invited to attend this networking event at the U.S. National Whitewater Center in
Charlotte. Click Here for more details.

August 19th

4 '-'_ ,'\ = 1!\') 2 g Where the Sidewalk Begins: A Sustainable Approach to Neighborhood Development: An
"‘u‘%?/" A “‘\ —— educational event focused on LEED-ND as well as a celebration (live music, food, prizes) of the
i Ayrsley mixed-use development. 3:30 i 5:30 (program and tour); 5:30 i 9:00 (celebration). Focus

National Gypsum and Gypsum
Recycling International (GRI) are

moving closer to a program de- August 26th
veloped to recycle waste wall- Core Concepts and Strategies for LEED : This workshop provides essential knowledge of the

. LEED Rating Systems and sustainable building concepts for those seeking a better understanding

bpard from new construction of LEED or pursuing GBClIO6s LEED Green Associate (1
sites. cepts at the credit category level i across building types and rating systems i and basics on the

building certification process, this workshop provides the foundation required for any 300-level

LEED education offering. Click Here for more information.

is to teach, promote and advocate USGBCO6SsS newest |
velopment to Real Estate Professionals in the Carolinas. Sponsors include USGBC-CRC, Core-
Net Carolinas, CREW Charlotte. Click Here for more details. Early Registration closes July 10th!

October 28th

LEED Cost/Benefit Analysis - Lunch Program and Half -Day Workshop : The focus throughout
the business world has turned to a longer-term view of decision-making. Sustainability has its
foundation built upon the triple bottom line. This full day training will provide a full understanding of
High Performance Green Building Cost Benefit Analysis with a focus on the LEED Rating System.
Click Here for more details.


http://chapters.usgbc.org/charlotte/
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/EGB.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/8-2009/Arylysis.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/8-2009/core.pdf
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/Operations.pdf
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/events.html
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/expo.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/expo.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/expo.pdf
http://chapters.usgbc.org/charlotte/docs/pdf/events/7-2009/expo.pdf

NNSWAIE e . .

Whether you are an individual, an organization, a business or a government, there are a number of steps you can take to

reduce your carbon emissions, the tot al of which is descr

where to begin, but by reading this, you have already begun.

1. Make a commitment

Reducing your carbon footprint is no different from any other task. Telling people you will reduce carbon emissions may
seem simplistic, but even simple actions like announcing your commitment to going carbon neutral can be effective, while
the simple act of asking for ideas can lead to creative and innovative solutions. Several countries have indicated in recent
months that they will go carbon neutral, led by Costa Rica, New Zealand and Norway. The United Nations system itself,
led by Secretary-General Ban ki-Moon, and guided by the UNEP-led Environment Management Group, is moving towards
carbon neutrality. UNEP is also facilitating carbon neutrality in all sectors and all regions through its climate neutral net-
work.

2. Assess where you stand

It is likely that carbon will eventually be judged as an atmospheric pollutant and regulated accordingly, with consequent
costsd and opportunitiesd for all sectors of society. Knowing where and how you generate greenhouse gases is the first
step to reducing them. For individuals and small businesses, online calculators and internal assessments can help start
the process. Larger organizations may need specialized advice and tools, such as the new ISO 14064 standard for green-
house gas accounting and verification, or the Greenhouse Gas Protocol, provided by the World Resources Institute and
World Business Council for Sustainable Development, which is an accounting tool for government and business manag-
ers to understand, quantify, manage and report greenhouse gas emissions.

3. Decide and plan where you want to go

Based on your assessment of climate-related risks and opportunities, a strategy and action plan can be developed. Tar-
gets help focus efforts and also provide a benchmark for measuring success. Most homes or businesses can reduce en-
ergy use by 10 per centd which almost always results in a 10 per cent reduction in greenhouse gas emissionsd with a
one year payback or less. A plan to reduce carbon emissions will first focus on the type of energy and the way it is used;
for example electricity for buildings and fuel for transport. Reducing this energy can create instant savings. An effective
tool is an energy audit. Many electric utilities and government energy offices now offer an audit as part of their efforts to
reduce carbon emissions.

4. De-carbon your life
There is a broader way to think about carbon and climate. Everything an individual, organization, business or government
does or uses embodies some form of carbon, either in products themselves or in the energy and materials it takes to

make t hem. Buil di ngs, fittings and equi pment are all proxi

amount of impact they will have on the climate. Integrating climate friendly criteria into decision making can trigger a ripple
effect.

I f consumer s, manufacturers and | awmakers all think ol
multiply. Take packaging as an example. US retail giant Wal-Mart worked with one of their toy suppliers to reduce packag-
ing on just 16 items. The toy suppliers saved on packaging costs while Wal-Mart used 230 fewer shipping containers to
distribute their products, saving about 356 barrels of oil and 1,300 trees. By broadening this initiative to 255 items, the
company believes it can save 1,000 barrels of oil, 3,800 trees, and millions of dollars in transportation costs.

Another example: you can buy paper or wood products that adhere to internationally certified standards. The Forestry
Stewardship Council (www.fsc.org), for example, is an international non-profit organization promoting responsible man-

agement of the worldbés forests. The FSC trademark is incre

forest management. More than 90 million hectares in more than 70 countries have been certified according to FSC stan-
dards while several thousand products are produced using FSC certified wood and carrying the FSC trademark. Switching
e

emissions. Using recycled paper can save 1.4 tons of CO2 for every ton of paper and cardboard.

To read on, CLICK HERE

ow

1


http://chapters.usgbc.org/charlotte/
http://www.climateactionprogramme.org/shrink_your_carbon_footprint

Our Sponsors
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about our
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... .. ,aBalfour Beatty company

opportunity.
Please contact

our Sponsorship
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CHARLOTTE PAINT CO., INC.
24 x 7 HVAC Service

Commercial ® Critical Site ® Industrial

www.myairtight.com



http://chapters.usgbc.org/charlotte/
http://www.protecfinishes.com/
http://www.rtdooley.com/
http://chapters.usgbc.org/charlotte/
http://www.choateco.com/
http://www.myairtight.com/
http://www.lindaconstruction.com/
















