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Elements for Sustainable Design Success

Communication

Operations

Education/
Training
Sustainable
Design
Success

Knowledge
Management

Leadership
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LEED-NC Numbers
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Percent of Executives Saying Green Buildings
Are Superior to Conventional Buildings

Health & Well-being of
occupants

Buildings Value

Worker Prductivity

Return on investment

3%

@ Organizations not involved with Green Buildings B Organizations involved with Green Buildings
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14%
Very 12%

experienced 9%

Somewhat

experienced 37%
33%

45%

Not much 32%
38%

experience, but 39%
Interested.

7%
No experience at 9%
all —

1

2%
4%

Little or no interest
In sustainable

B

7% 2003 2004 W 2006
design | Base: Base: Base:
498 524 872

Source: BD+C White Paper Surveys, 09/03, 09/04, 09/06
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) 64%
Encouraged staff members to obtain —63%

expertise in sustainable design

Made an effort to green-build at
least one project

Hired outside green-building
experts as consultants

Created new or improved
marketing materials

l

18%
19%

18%

|

16%

Recruited professionals with
green-building experience

15%
11%
9%

I

Created a new division or profit center

8%
6%
5%

L

BD+C White Paper Surveys, 09/03, 09/04, 09/06

23%

24%

57%

53%

48%

46%

m 2006 Base: 872
2004Base: 451
2003Base: 383
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2006
39%
YES 2004
2003
32%

2006 Base: 856
2004 Base: 468
2003 Base: 423

BD+C White Paper Surveys, 09/03, 09/04, 09/06



57%

“Hard to justify greater first-cost” 36%

35%

56%

“Adds significantly to first
costs” 44%

52%

“Market not willing to pay a
premium”

52%
43%
42%

“Too complicated, too much

aperwork” 23%
p p 16%

36%

|

“Market not comfortable with
new ideas or new 26%

technologies” 19% M 2006 Base: 872

“Sustainable design not 14% 2004 Base: 519

seen as a barrier” . 7 2003 Base: 490

30%

1 ‘

BD+C White Paper Surveys, 09/03, 09/04, 09/06
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BD+C White Paper Surveys, 09/03, 09/04, 09/06
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Rainwater Harvesting System for
Tacoma (WA) Police Vehicle
Maintenance Facility
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*Oregon Health & Science
University, 60-kW BIPV

*World’s largest LEED
Platinum-certified building at
412,000 sq.ft., with 60-kW of
building integrated PV

*Portland, OR

*University project
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